AKHIL MOHAN 
E-Mail: ~ akhilmohan4055@gmail.com; Handphone: +91 9496491230
 SHAPE 



Seasoned, results-driven sales & marketing professional with over 9 years of experience with tremendous exposure in Various industries. Currently associated with Amrutanjan Healthcare Ltd – Marketing. 
Work Experience 
Manager- Trade Marketing                                  Amrutanjan Healthcare Ltd

July 2022 to Till Date                                           Brand –Amrutanjan 
 SHAPE 



Key Deliverables 

· Planning , Executing and controlling the below-the-line marketing activities of the company. 

· Prepare Trade Marketing Plan state-wise by coordinating with the Brand Team. 

· Arrange Quotation from the vendor and negotiate the price with the timeline. 

· Follow up with the vendor and sales team then closely monitor the execution of the activity. 

· Inform the sales team on the activities and assign a person to supervise and certify the work done by the vendor.
· Marking Scheme and Promotion as per requirement of market after analysis cost effectiveness.  

· Develop and manage cost effective vendors for reducing cost in all channels. 
· Responsibility for providing dealers / channel with relevant POSM (logistics, distribution & assortment) and help in driving merchandising activities, sales promotions, and display plans

· Check historical purchase details of the outlets to check whether we are implementing the activity in the right outlet.

· Effectively did the on-ground activities like Sampling, Inshop promotors, Merchandising, Van Sales and Promotional events. 

· Ensure for brand visibility through in-store and outdoor branding in line up with BTL calendar & marketing campaign. 

· Promoter Handling and Inshop merchandise of product for better visibility.

· Design, communicate & implement brand specific promotions to achieve volume targets.

· Monitor competitor’s activities, devise counter effective measures.
· Accountable for consumer grievance redressel, achieve customer delight thus retaining brand image.

· Keep track of retail assets provided for General Trade / Modern Trade and maintain inventory report of the same.
· Provide regular feedback to the team on the achievement of various BTL inputs devised, Thereby increasing the success rate. 

· Develop and manage vendors , Suppliers to drive trade program efficiency.Identify and appoint idia vendors for speed execution , Installation of POSM , Branding requirements and ensuring timely availaibility of material and rollout of plans.

· Maintain MIS report on the effectiveness of all BTL activities undertaken. 

Deputy Manager- Marketing ( South )             Asandas & Sons Pvt Ltd  
August 2021 to June 2022                                  Brand –Frozen Foods ( Hyfun Brand )
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Key Deliverables 

· Execute the trade marketing calender in discussion with HO team & Regional sales . 

· Conducting regular training , evaluation,and  grooming session of promoters and merchandisers . 

· Pre and Post Analysis of Activity, preparation of MIS and Presentation

· Budget Control and timely clearance of vendor bills. 

· Marking Scheme and Promotion as per requirement of market after analysis cost effectiveness.  

· Develop and manage cost effective vendors for reducing cost in all regular POSM. 

· Responsibility for providing dealers / channel with relevant POSM (logistics, distribution & assortment) and help in driving merchandising activities, sales promotions, and display plans

· Ensure for brand visibility through in-store and outdoor branding in line up with BTL calendar & marketing campaign. 

· Promoter Handling and Inshop merchandise of product for better visibility.

· Design, communicate & implement brand specific promotions to achieve volume targets.

· Monitor competitor’s activities, devise counter effective measures.
· Accountable for consumer grievance redressel, achieve customer delight thus retaining brand image.

· Asset management . 
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Ast Manager-Marketing ( South )               Adani Wilmar Ltd                           August 2019 to August 2021
                                                  Brand –Fortune ( Edible Oil , Foods , Personal Care ) 
 SHAPE 



Key Deliverables 

· Planning, Execution and Monitoring BTL Promotional campaigns as per the calendar.

· Selection of Cost effective, Result Oriented & Reliable Agency. 

· Coordinating with Brand Team & Regional Sales Team for execution of Activation.

· Budget Control and timely clearance of vendor bills. 

· Marking Scheme and Promotion as per requirement of market after analysis with Zonal Head.

· Develop and manage cost effective vendors for reducing cost in all regular POSM. 

· Responsibility for providing dealers / channel with relevant POSM (logistics, distribution & assortment) and help in driving merchandising activities, sales promotions, and display plans

· Develop SOP for smooth functioning of trade marketing department.

· Ensure for brand visibility through in-store and outdoor branding in line up with BTL calendar & marketing campaign. 

· Promoter Handling and Inshop merchandise of product for better visibility. 
· Design, communicate & implement brand specific promotions to achieve volume targets.

· Review and analysis of effectiveness of activities implemented, work out monthly tracking formats to review ROI on various expenses heads.

· Handling actual ground promotion activities / brand events and maintain good relations with all trade partners.

· Monitor competitor’s activities, devise counter effective measures.
· Key conduit with activation agencies on Modern Trade Activation & Sampling in the region

[image: image6]Marketing Executive                           N Ranga Rao & Sons Pvt Ltd 
                        Nov’ 2016 to July 2019
                                                          Brand –Cycle Pure Agarbathies

Handling States :- MP , Chhathisgarh & Kerala 
 SHAPE 



Key Deliverables :
· Develop and execute Trade Marketing initiatives in coordination with RSMs and ASMs.
· Coordination with agencies and fabricators for developing Product Detailers, Promotion Detailers, Poster and other POPs materials including outdoor and indoor branding activities.
· Sales promotion budget compliance – Ensuring the execution of marketing activities within the allocated budget and time frame . 
· Monitor the sales trend analysis ( Brand & Individual SKU growth & drop ) .
· Accountable for new product launches in coordination with Zonal Head .
· Monitor competitor’s activities, devise counter effective measures.
· Perform Pre and post sales analysis of all brand building activities.
· Energize front line sales force through innovative and exciting incentive plans that will make them stretch for challenging goals and exploiting the market potential.
· Design, communicate & implement brand specific trade schemes & promotions to achieve volume  targets.
· Plan & manage various trade marketing projects like (Meet the Legend , Rang Seva , Rang Raj , Wholesale Meet )
· Ensure speedy and streamlined claim settlement process of distributors.
· Responsible to release monthly deck for promotion deciding by the management, after market review.


[image: image8]
Marketing Executive                           VKC Group Pvt Ltd 
                        June’ 2015 to October 2016

                                                          Brand –VKC Pride , VKC Lite , Walkaroo 

Handling States :- Mumbai , Maharashtra , Karnataka 
 SHAPE 



Key Deliverables :-

· Managed the Sales & Marketing of Walkaroo Brand . 

· Design, communicate & implement brand specific trade schemes & promotions to achieve volume  targets.

· Develop sales strategies to build consumer preference and drive volumes.

· Monthly sales planning and implementing strategic plan for enhancing the sales of Walkaroo.

· Develop high impact slide shows and setting up campaigns to promote sales.

· Dealers meet for retailers to get the brand awareness. 

· In shop Sampling through out month in the outlets 

· Special Incentive & Scheme on School Shoes during Season time .

· Monitor competitor’s activities, devise counter effective measures.

· Responsibile for New product development under Walkaroo and launching in market.
Academic
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MBA- Marketing and International Business from GIM Coimbatore affiliated to Bharathiar University 2012-2014
B. Com
   G.S College of Commerce & Science ,Nagpur in 2009-2012

12th 
  CBSE in 2009 
 SHAPE 



MS Office Suite

Personal Details :-
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· Date of Birth :   07-10-1991









· Marital Status :   Married
· Contact Address: House no 5F Ramanujam street pozhichalur Chennai - 600074[image: image13.png]



